



	


	


Heard Along the Coast

Techies consider hitching occupational star to trek out of state

South Florida Business Journal - April 20, 2007

by Staff Reports

When the results were tabulated from the latest Protech information technology worker survey, it showed 52 percent of those polled have seriously thought about leaving Florida last year. 

"I was shocked," said Protech CEO Deborah Vazquez. "I expected maybe 20 percent - but a majority was mind-blowing." 

Since Vazquez is in the business of placing tech talent with local companies, the news was unsettling. 

The question was asked of 7,000 local techs for the first time this year, along with typical questions about happiness on the job and salary issues. There were about 700 survey responses. 

"We added the question because we got so much feedback from our placement counselors who said that potential job candidates had either left the state, or were planning to," Vazquez said. 

There seems to be many itchy feet and very little job loyalty among tech workers, even though they reported an average 11 percent salary increase last year, up from 9.6 percent the previous year. 

In the same survey, 87 of respondents said they would leave their current employer for a better opportunity, up 3 percent from the previous year. 

Ed Duggan A bigger crime not to wear them 

Local fashion fans were out in force Saturday night to see Gambino Jeans/USA's newest Brazilian-cut denim clothing on the runway at Miami Fashion Week's Wynwood Pavilion. 

An exuberant crowd - complete with whistles and catcalls - greeted the Deerfield Beach-based company's 15 models whose entrance was heralded by the theme from "The Godfather." They sported 25 outfits in total - from the group's signature "Bullet Hole Jeans" accented with Swarovski crystals to hats and the debuting skirt and top sets - all designed by Gambino Jeans founder and CEO Christopher J. Gambino and his wife, Evelina Gambino. 

Gambino Jeans' tongue-in-cheek gangster-themed promotion for its clothing, like the dagger logo and "It's a crime not to wear them" tagline, resonated with the crowd, who sampled complimentary Gambino red table wine and chatted with Christopher Gambino, who signed copies of his book, "My Only Son." Soon to be a movie shot entirely in Florida, the book is a fictionalized account of life within an infamous crime family. 

And even bigger things can be expected of South Florida's entrepreneurial Gambinos: Gambino Jeans soon is to begin production of its clothing in women's sizes 12 and above, according to Evelina Gambino. 

"Large women can look very sexy too in a pair of jeans," said the Romanian-born ex-model. "Fashion should be for everybody." 

Leslie Kraft Burke From Kosher to hamming it up 

Grupo Palacios, a Spanish-based cured meat producer, has paid $2.45 million for the 30,000-square-foot headquarters building of Sea Specialties Inc., at 1111 N.W. 159th Drive, in Miami. 

What once churned out Kosher smoked fish products such as salmon and herring under a number of different brands will now produce smoked meats including chorizos (sausage) and ham. 

The 81-year old New York firm relocated its fish smoking headquarters to Miami in the 1950s. It has additional divisions in Middle Village, N.Y. and Bensalem, Penn. 

Inside the 1972-era building are large ovens, smoke generators and thousands of square feet of refrigerated compartments for inventory storage. 

Inspired marketing by two local brokers has turned what could have been a teardown or gutted building into a productive facility for a new business operation. 

Jeffrey M. Cohen and Luigi Mercurio of Esslinger Wooten Maxwell represented the seller, Sea Specialties, while Alexander Bernaldo of Americas Industrial Realty represented the buyer. 

Cohen said the property's specialized infrastructure had a lot of value, but the chances of finding someone who could use it seemed quite slim at first. 

Enter Grupo Palacios looking for a Miami processing plant but resigned to building one from scratch - it had even bought a Hialeah Gardens commercial lot. 

"When they came to visit the plant, we immediately felt that we had just met the property's future owners," Cohen said. 

Cohen said the buyers realized if each and every piece of equipment was not exactly what they wanted, the basic infrastructure was sound and could be modified to their specific needs. 

Mercurio said he has a good feeling about the new owners. 

"I know they are serious - and I know they are here to stay," he said. 

Ed Duggan

